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Older

26-40 years old made up almost three fourths or 74.7% of cross-border 

online shoppers. Compared with online shoppers, cross-border online 

shoppers tended to be older. The proportion of 31-40 years old is higher 

among cross-border online shoppers than among online shoppers. 

Cross-border Online Shoppers Had 

Strong Purchasing Power with a Stable 

Job and Life

Compared with online shoppers, cross-border online shoppers were 

older with better educational credentials and higher incomes, hence 

stronger purchasing power. On the other hand, the majority of them 

were married employees with kids who had stable jobs and lives and 

were very willing to spend. 

Mainly 

Males

Males made up 64.8% of cross-border online shoppers, while females 

accounted for 35.2%. The proportion of males was higher among cross-

border online shoppers than among online shoppers. 

Highly 

Educated

74.6% of cross-border online shoppers held a bachelor degree or above 

and less than 5% of them were high school graduates or below. This 

indicates that they were better educated than online shoppers. 

High 

Income

More than ¼ of cross-border online shoppers earned more than 10k per 

month, which averaged 11,043.9 Yuan per month, far surpassing those of 

online shoppers. 

Company 

Employee

Company employees made up 55.6% of cross-border online shoppers, 

most of whom were junior employees.

Married 

with Kid(s)

66.5% of cross-border online shoppers had kids, among whom 56.1%

had one kid. 

Mainly in Southeastern Coastal Region

Cross-border online shoppers concentrated in the Southeastern costal 

regions. Guangdong and Shanghai accounted for ¼ of total cross-border 

online shoppers.  The top 5 provinces/cities (Guangdong, Shanghai, 

Jiangsu, Beijing and Shandong) were developed regions in China. 

Note: Cross-border online shoppers refer to Chinese consumers who purchase overseas commodities (which are delivered 

from cross border) via the internet. 
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Consumers Learned about and Visited 

Cross-border Shopping Sites Mainly via 

Shopping Guide Sites

Q: A1. How did you learn about cross-border online shopping? C1. Which way do you often use to access cross-border 

online shopping sites in 2015?

Source: Online Survey on Cross-border Online Shopping Behavior of Chinese Consumers conducted by iResearch in 2016. 

Sample: N=1,596.

Consumers still needed guidance during cross-border online shopping 

and they learned about and visited cross-border shopping sites mainly 

through shopping guide sites. In addition, visits to cross-border 

shopping sites were also targeted as a fairly large proportion of them 

accessed cross-border shopping sites by searching keywords, typing in 

URL and clicking My Favorites. 

Recommendation from friends/family 51.2%

Social media 39.8%

Ways to Learn About Cross-border Online Shopping

Shopping guide sites 59.8%

Search 47.3%

Online ads 36.1%

Media coverage 27.3%

Ways to Access Cross-border Shopping Sites

Type in 

URL

50.6% 49.3%

30.6%
28.9%

39.0%

46.3%

24.2%

26.7%
Keyword 

search
Ad links on 

social media

Links in 

promotional 

mails

Recommended 

by fashion 

media/

channels
Ad links 

from other sites

Shopping 

guide sites

My Favorites
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Global Shopping Channels of Chinese  

E-commerce Sites Were the Top Choice 

for Cross-border Online Shopping

Q: A2. Which type of shopping sites do you use for cross-border online shopping? C9_1a. Have you ever purchased 

foreign goods from domestic e-commerce sites? 

Source: Online Survey on Cross-border Online Shopping Behavior of Chinese Consumers conducted by iResearch in 2016. 

Sample: N=1,596.

More than ¾ of cross-border online shoppers used domestic 

cross-border shopping sites. Global shopping channels of Chinese           

e-commerce sites were the top choice among consumers. In addition, 

a fairly large proportion of cross-border online shoppers opted for 

foreign shopping sites. The survey also shows that independent cross-

border shopping sites and government-approved cross-border 

shopping sites have plenty of room for growth. 

44.9

%

60.8

%

Global channels of 

Chinese e-commerce 

sites

Global online 

marketplaces

35.6

%
29.3

%

27.9

%

32.1

%
28.1

%

Chinese cross-border 

shopping guide sites

Foreign shopping sites

Independent cross-border 

shopping sites in China

Government-approved

cross-border shopping sites

Overseas purchasing agents on 

social media like WeChat

21.4%78.7%Yes No

Have You Purchased Foreign Goods from Chinese

Cross-border Shopping Sites?

Cross-border Shopping Sites Used by Cross-border 

Online Shoppers in China
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Popular Product Categories for              

Cross-border Online Shopping

Q: A7. Thinking about cross-border online shopping, which product categories have you purchased in 2015? A3. Thinking 

about cross-border online shopping, from which countries/regions have you purchased commodities?

Source: Online Survey on Cross-border Online Shopping Behavior of Chinese Consumers conducted by iResearch in 2016. 

Sample: N=1,596.

Cross-border online shoppers in China preferred to purchase products 

that have high security and quality requirements such as cosmetics, 

mother & baby supplies and food & health care products. 

As far as country/region is concerned, products sold in the U.S. were 

the most popular, followed by Japan and South Korea. 

Top 8 Countries for Cross-border Online Shopping

Top 10 Product Categories for Cross-border Online Shopping

45.7%

Cosmetics & 

Personal Care

30.6%

Electronics

38.6%

Food & Health 

Care

38.0%

Clothing, Shoes 

& Hats

39.3%

Mother & Baby

26.6%

Household & 

Grocery

23.1%

Toys & Gifts

26.0%

Sports & 

Outdoors

24.4%

Household 

Appliances

26.1%

Bags & 

Suitcases

U.S. Japan South 

Korea

Germany Australia U.K. New 

Zealand

France

53.9%

45.7%

35.3%

28.5% 28.0%

20.4% 20.4% 19.6%

53.9%

45.7%

35.3%

20.4%

28.0%28.5%

20.4% 19.6%
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Consumers Shopped Online from Cross 

Border Less Frequently and Mainly Spent 

100-500 Yuan per Order on Average

Q: A4. How often did you engage in cross-border online shopping in 2015? A6. What is the average order value for your 

cross-border online purchases in 2015?

Source: Online Survey on Cross-border Online Shopping Behavior of Chinese Consumers conducted by iResearch in 2016. 

Sample: N=1,596.

Cross-border online shopping is still in early to middle growth stages. On the 

whole, consumers shopped online from cross border less frequent than they 

shopped online as about 3/4 of them did cross-border online shopping less than 

once per month. Nevertheless, sales per customer transaction concentrated in the 

100 to 500 Yuan range, higher than those of online shopping. 1/4 of cross-border 

online shoppers spent more than 1,000 Yuan per order. 

Once per week2.7%

3-4 times per year 

33.6%

Twice per year and 

less16.5%

Once per month 

15.5%

Once every two 

months 15.1%

2-3 times per month 

13.7%

2-4 times per week 1.7% 5 times per week and 

more 1.3%

0      100    300    500   700   1000   2000  3000   5000   10000

5.8%

22.7%
20.1%

13.1%13.0% 12.2%

3.0%
6.1%

1.8%2.1%

Average Order Value for Cross-border Online Purchases

Frequency of Cross-border Online Shopping
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Most Cross-border Online Shoppers 

Spent Less than 2,000 Yuan per Month 

on Cross-border Online Shopping

As third-party payment platforms provide better cross-border payment 

solutions, payment is no longer a pain point for cross-border online 

shopping. 

Q: A5. How much did you spend on cross-border online shopping per month on average in 2015? C4. Which payment 

methods did you use for cross-border online shopping in 2015?

Source: Online Survey on Cross-border Online Shopping Behavior of Chinese Consumers conducted by iResearch in 2016. 

Sample: N=1,596.

71.8%

20.2%

55.7% 52.5%

16.0% 15.9%

Third-party 

Payment Platform

Credit Card Online Banking

Bank Transfer Postal Remittance Financial Service Provider

Average Monthly Spending on Cross-border 

Online Shopping

21.68%

20.30%

19.74%

16.35%

8.96%

6.02%

4.01%

2.94%

Below 500 Yuan

500-1,000

1,001-2,000 Yuan

2,001-3,000 Yuan

3,001-4,000 Yuan

4,001-5,000

5,001-10,000 Yuan

More than 10,000 Yuan

Payment Options for Cross-border Online Shopping
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Global Channels of Chinese E-commerce 

Sites Remained as the Top Choice for 

Future Cross-border Online Purchases

Q: C11. Which websites would you prefer to use for cross-border online shopping in the future? A7. Which product 

categories did you purchase during cross-border online shopping in 2015?

Source: Online Survey on Cross-border Online Shopping Behavior of Chinese Consumers conducted by iResearch in 2016. 

Sample: N=1,596.

Global online 

marketplaces

Foreign 

shopping 

sites

Chinese 

cross-border 

shopping 

guide sites

Government-

approved

cross-border 

shopping 

sites

Independent 

cross-border 

shopping 

sites in China

Overseas 

purchasing 

agents on 

social media 

like WeChat

Cosmetics & personal care products, mother & baby supplies and food 

remain as the most popular categories for future cross-border online 

shopping. In addition, consumers showed almost the same preference 

for shopping sites for future purchases. 

Are You Willing to Shop Online from 

Cross Border in the Future?
Top 10 Product Categories for Future 

Cross-border Online Shopping

Websites Preferred by Consumers for Future Cross-border Online 

Purchases 

31.0%

28.4%

26.0%

24.3%

24.1%

18.7%

18.7%

17.8%

17.0%

15.7%

Cosmetics & personal care

Mother & baby (i.e. infant milk
formula, etc.)

Food & health care (incl. drugs)

Electronics (smartphones, cameras,
etc.)

Clothing, shoes & hats

Sports & outdoors

Home appliances (vacumm cleaner,
robotic cleaner, water purifier, etc.)

Household & grocery

Bags & suitcases

Jewelry & accessories (gold & silver
jewelry/diamond/glasses/watches)

No 9.0%

Yes 91.0%

65.2% 54.1% 39.0% 37.9% 34.2% 33.3% 30.4%

Global 

channels of 

Chinese 

e-commerce 

sites
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Legal Notice

The report is produced by iResearch Co., Ltd. All texts, figures and 
tables in this report are under the copyright protection of relative laws 
and regulations on intellectual property rights in the Peoples’ Republic 
of China. No organization or individual is allowed to use the information 
in this report for any business purpose without the written consent from 
iResearch. Some texts and data in this report are collected from public 
information and their copyrights are held by the original authors. No 
organization or individual is allowed to use the information in this report 
for any business purpose without written consent from original authors 
and iResearch. 

Data related to operators’ revenues and market forecasts are mainly 
obtained through interviews related to the industry, marketing survey, 
secondary sources and other research methods, some of which have 
not been directly confirmed by the related operators. Some data 
published in this report is based on sampling method and is therefore 
influenced by sample structure. Due to the limitation of research 
method, sample size and scope of data collection, part of the data may 
not precisely reflect real market situation. This report is for reference 
only and iResearch is not liable for the accuracy of the data in this 
report. 

About iResearch

Founded by Henry Yang in 2002, iResearch is a leading consumer 

insights and data analytics consulting firm in China. We help you 

unlock the power of the Internet with premium data products, analytics 

and consulting services to increase your understanding of China's 

Internet space and, therefore, enhance your profitability and 

competitiveness. 

Hotline: 400-026-2099

Follow us @iResearch on Twitter and LinkedIn
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